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Discovery - Digital Channels
Web Design Case Study

Format: Design using the software of your choice  
eg. Sketch, Figma, XD, paper and pen or white  
board. Present your ideas in a format that you’re  
comfortable with eg. Mural, PDF, Figma, Zeplin,  
a zoom call showing a whiteboard.

Task:  
We’d like to create a web interface that allows for  
ease of use when navigating. This will enable the 
customer to get to where they need to be sooner 
with less frustration. This in turn gives them time 
to carry on with things that are important to them, 
like spending time with their family. 
 
Requirements: 
1. Describe the process you followed to design 
your digital interface. 
2. Design (low fidelity) the landing screen, as well 
as one (or two) specific journeys of your choice on 
the website, as well as describe how the overall 
user interface will work.
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Discovery - Digital Channels
Wireframes - Landing page pre login

I used the side bar menu instead of having the 
tabs at the top of the page. Just want to give our  
users what they are already used to. 
 
Im also highlighting the tabs the are active to  
help our users see what page they are current on. 
The side menu will have active and hover states.

The search tab was hidden in corner of the page. Instead its first  
on the page. This is so our users won’t have to browse the page  
for what they are looking for. Some users prefer to search for  
what they are looking for then start the journey from there.

Instead of having our user scroll all the way to  
the bottom of the page to see all the cards, Ive  
made the cards scroll from left to right. This will  
also help if we have more cards to display and not  
be limited to space.



Discovery - Digital Channels
Wireframes - Landing page post login

All these links were under a dropdown.  
To make the navigation easier, I used the tab  
method for these which will have active,  
inactive and hover states.

When the user has logged in, they will have their 
messages and profile settings like this in the  
botton left corner. Also keeping to what the user 
Is already used to.
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Discovery - Digital Channels
Wireframes - Find a doctor close to me
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Now the user will not have to type anything out. 
They can make use of the suggestions provided 
In this tab.



Discovery - Digital Channels
Wireframes - Home post login 
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Discovery - Digital Channels
Wireframes - Search results
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MTN MoMo - Group website
UI/UX Design - Landing pages

Problem Statement: 
The MTN MoMo Group website, while intended to be a central 
hub for information and support, faces challenges in effectively 
delivering clear, accessible, and engaging content to its diverse 
African user base. Issues related to information accessibility, user 
trust, agent support, mobile optimisation, brand consistency, and 
adequate educational resources hinder the website’s ability to 
fully empower users and drive the adoption of MoMo services. 
 
My Role and Responsibilities: 
My heart was in connecting people. On the MTN MoMo Group 
website, I wasn’t just building a digital space, I was building a 
bridge. I wanted to create a place where anyone, regardless of 
their background or digital experience, could feel safe and 
empowered to take control of their financial lives. I spent time 
listening – really listening – to the stories of our users, trying to 
understand their hopes and fears, their struggles and their 
triumphs. Then, I poured that understanding into every pixel and 
every word, crafting a website that felt like a helping hand, a 
trusted guide. I wanted to ease their worries about security, to 
make them feel like they could trust us. I wanted to give our 
agents the tools they needed to be heroes in their communities. 
And ultimately, I wanted to create a place where every visitor felt 
seen, heard, and supported, a place that truly made a difference 
in their lives.



MTN MoMo - Group website
UI/UX Design - QR Generator Tool

My goal was to create a simple, 
efficient, and user-friendly experience 
that would empower our agents and 
streamline their operations. Here’s 
how I approached the design: 
 
The core function of this page is to 
generate a QR code. Therefore, I 
focused on minimising clutter and 
streamlining the user flow.  
 
The input fields are clear and concise: 
‘Agent name’ and ‘Agent ID.’ This 
directness is crucial in a fast-paced 
environment where agents need to 
quickly generate and utilize QR 
codes.

By focusing on these design 
principles, I created a ‘QR 
Generator’ tool that is not 
only functional but also user-
friendly and impactful for 
MoMo agents. This project 
demonstrates my ability to 
design solutions that address 
specific user needs within the 
context of the African fintech 
landscape.



MTN MoMo - Group website
UI/UX Design - Terms & Conditions

Designing the MoMo Legal page, I focused on 
clarity, accessibility, and user experience. I used 
clear navigation and information architecture to 
ensure users could easily find the information 
they needed. Readability was paramount, so I 
chose a clean typeface and used accordions to 
manage the extensive content. By prominently 
displaying legal documents, I aimed to build 
trust and transparency.  
 
This Legal page is designed to be informative, 
accessible, and user-friendly. By prioritizing clear 
navigation, readability, and transparency, we aim 
to empower our users and build trust in the 
MoMo platform.

The mobile-first approach ensured 
accessibility across devices, and 
strategic placement of elements like the 
‘Get The App’ section encouraged user 
engagement.



MTN MoMo - Group website
UI/UX Design - More Pages



MTN MoMo - App
UI/UX Design - Main dashboard

Problem Statement: 
Many potential users, particularly in rural areas, may lack the 
digital literacy to confidently use mobile financial services. 
Despite the significant progress of mobile money services like 
MTN MoMo in increasing financial inclusion in Africa, 
persistent challenges related to digital literacy, infrastructure 
limitations, security vulnerabilities, interoperability issues, and 
affordability continue to hinder the full potential of these 
platforms to empower individuals and drive economic 
development. 
 
My Role and Responsibilities: 
Aa a MoMo senior product designer my core responsibilities 
encompass a comprehensive user-centered approach, 
including meticulous user research and analysis to understand 
diverse user needs, crafting intuitive interaction designs 
optimised for varied mobile conditions and digital literacy 
levels, and developing culturally relevant visual designs with 
accessibility in mind. I also prioritise accessibility and 
localisation, fostering strong collaboration and communication 
with stakeholders, proactively design for security and fraud 
prevention, engage in continuous iterative design and testing, 
and consider the user experience of the agent network, all 
aimed at delivering a seamless and empowering mobile 
financial experience for users across Africa.



MTN MoMo - App
UI/UX Design - Main dashboard



MTN MoMo - App
UI/UX Design - Main dashboard

The primary goal is clear: pay 
outstanding invoices. We’ve 
stripped away any unnecessary 
clutter and focused on presenting 
the essential information – the 
amount, meter number, and due 
date – in a clean, easy-to-digest 
format. 
 
Progressive Disclosure: By 
focusing on the essential 
information on this screen, we 
avoid overwhelming the user with 
too many details at once. 
Additional details (like invoice 
breakdowns or payment history) 
could be made available on 
subsequent screens if necessary.



Knock Knock - Shopping App
Case Study

Problem Statement: 
The client wants to develop a shopping and delivery app that will allow 
customers to order groceries and other products online and have them 
delivered to their doorstep. The goal is to increase convenience for customers 
and grow the business’ online sales. Client needed me to ideate, design and 
build a brand and digital platform from the ground up that would serve this 
community the foreseeable future. 
 
User Personas: 
1. Busy working parents who don’t have time to go grocery shopping 
    but want to ensure their family has fresh and healthy food. 
2. Elderly people who have mobility issues and find it difficult to go  
    grocery shopping regularly. 
3. Young professionals who prefer to shop online and have their 
    groceries delivered to their doorstep. 
4. Busy students who don’t have time to visit the grocery store but    
    need to buy essentials. 
 
Features: 
1. Registration and profile creation for customers. 
2. A user-friendly interface that allows customers to browse and select  
    products from the store’s inventory. 
3. A search function that allows customers to easily find specific products. 
4. Multiple payment options including credit/debit cards, net banking, and 
    cash on delivery. 
5. A tracking system that allows customers to track the status of their  
    order in real-time. 
6. A feedback system that allows customers to rate the quality of the  
    products and the delivery service. 
7. A loyalty program that rewards customers for their purchases  
    and encourages repeat business.

Process Flow: 
1. Customers register and create their profile on the app. 
2. Customers browse and select products from the store’s inventory. 
3. Customers add products to their cart and proceed to checkout. 
4. Customers select a delivery time and payment option. 
5. Customers receive a confirmation of their order, along with an  
    estimated delivery time. 
6. The client prepares the order and assigns a delivery person to pick  
    up and deliver the order. 
7. Customers can track the status of their order in real-time. 
8. The delivery person delivers the order to the customer’s doorstep. 
9. Customers rate the quality of the products and the delivery service,  
    and provide feedback if necessary. 
 
Benefits: 
1. Increased convenience for customers, who can order groceries from  
    the comfort of their own homes. 
2. Increased online sales for the store, which can attract new customers  
    and encourage repeat business. 
3. Improved customer satisfaction and loyalty, through the use of a  
    user-friendly interface and a loyalty program. 
4. Enhanced tracking and delivery capabilities, which can improve the  
    overall delivery experience for customers.



Components - Branding and CI

Knock Knock - Shopping App

Before designing the Knock Knock website and mobile app, I led the 
development of a comprehensive brand guide. This involved conducting 
thorough research, collaborating with stakeholders, and defining the 
brand’s core values, voice, and visual identity.  
 
This brand guide served as the foundation for all design decisions, ensuring 
a cohesive and impactful user experience across all platforms. By infusing 
the brand’s personality into the product design, I created a user-centered 
experience that resonated with the target audience and strengthened 
brand loyalty.



Slash Screens

Knock Knock - Shopping App

09:45 09:45

Online Mall
Shop fr om a wide range of pr oducts while 

booking a variety of services

Get Started

09:45

Secur e Payment
Easy checkout, multiple secur e payment options

Get Started

All though the splash screens are 
visually appealing for the users, 
these can be used to highlight key 
features of the app and generate an 
exiting feeling before  
any interaction



Sign up

Knock Knock - Shopping App

09:45

Sign up
Email/Phone Number

Already have an account? Login

Password

FORGOT PASSWORD

Sign Up

09:45

Enter Mobile

+27 823 77 8987

We will be sending you an OTP (One Time Pin)
on your mobile number. Tap the button below
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Didn’t receive your code? Resend in 00:57

Submit

09:45

OTP Verification
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Enter the OTP sent to +27 823 77 8987

Didn’t receive your code? Resend in 00:57

Submit

09:45

Enter Mobile

+27 823 77 8987

We will be sending you an OTP (One Time Pin)
on your mobile number. Tap the button below
after corr ectly typing your phone number

Didn’t receive your code? Resend in 00:57

Submit



Sign up

Knock Knock - Shopping App
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TRUDIAMONDS
New website with a new and improved 
user experience and interface 



TRUDIAMONDS
New website with a new and improved 
user experience and interface 



Capitec
Business banking

Background: 
Our client is a leading financial institution that provides banking services to 
small and medium-sized businesses. They are looking to develop a mobile 
banking app that will allow their business customers to manage their finances 
on-the-go. The app should provide a secure and convenient way for users to 
access their accounts, pay bills, transfer funds, and view transaction history. 
 
Goals: 
1. Develop a mobile app that meets the needs of small and medium-sized 
    businesses. 
2. Improve customer satisfaction by providing a convenient and secure  
    way for users to manage their finances. 
3. Increase customer retention and loyalty by offering a best-in-class  
    banking experience. 
4. Enhance revenue opportunities by cross-selling additional products  
    and services. 
 
Approach: 
1. Conduct user research to understand the needs and pain points of  
    small and medium-sized businesses. 
2. Develop user personas and use cases to guide app development. 
3. Design a user-friendly interface that is easy to navigate and provides  
    quick access to key features. 
4. Implement state-of-the-art security measures to protect user data  
    and prevent fraud. 
5. Integrate with third-party services such as accounting software and  
    payment gateways to provide a seamless experience. 
6. Test the app with a group of beta users to gather feedback and make  
    necessary improvements. 
7. Launch the app and continuously monitor user engagement and  
    feedback to make ongoing improvements.



Capitec
Business banking dashboard

When designing the GlobalBiz Money Management 
dashboard, my primary focus was to create a clear, 
efficient, and user-friendly experience for business 
users. Here’s a breakdown of my key design decisions 
 
I wanted to create a GlobalBiz Money Management 
dashboard that was both informative and easy to use. 
 
I started by putting the most important information 
front and center: a personalised welcome message, 
the last login time, and a clear overview of account 
balances. To make navigation a breeze, I used a clean 
design with distinct sections for accounts and favorite 
actions. Knowing that business users are always on 
the move, I made sure the design was responsive and 
worked flawlessly on any device.   
 
Large, tappable buttons made it simple to use on 
touchscreens. To help new users get started, I 
included a prominent section for completing account 
setup. And to build trust, I chose a professional 
colour scheme and included the banks logo and the 
last login time for added security.  
 
Overall, I aimed to create a dashboard that was not 
only functional but also instilled confidence and 
made managing finances a smooth experience.



Capitec
Business banking
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Capitec
Business banking



Capitec
Create group payments



Capitec
Create group payments - continued



STANDARD BANK SA
Consent Management customer journey map



STANDARD BANK SA
WhatsApp relationship management
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STANDARD BANK SA
WhatsApp relationship management
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STANDARD BANK SA
WhatsApp relationship management



Renault South Africa
New line launch



Cell C Girl
Website and app
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